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  Abstract:- 
The purpose of the current research is 

to determine the effect that innovation 
capabilities can have on enhancing 
customer Trust in the national product. The 
Abu Ghraib factories have been chosen as a 
field of research because they are the 
organizations that produce and are awarded 
the ISO International Quality Certificate, 
The research sample consisted of (246) 
individuals including heads of departments, 
managers of divisions and administrative 
units as well as participants in technical and 
administrative committees who have a role 
in marketing decision making in the 
organization in question.                              

The research was based on seven 
dimensions of the independent variable. 
Innovation capabilities were: (knowledge 
management capabilities, leadership 
capabilities, risk management capabilities, 
communication capabilities, development 
capabilities, change management 
capabilities, customer and market 
knowledge), while the dependent variable 
had three dimensions (Trust in the 
organization, Trust in sales representatives, 
trust in the brand of the product.                 

 The results showed that there is a 
significant effect of the innovation 
capabilities in the customer's Trust in the 
national product according to the sample 
answers in the investigated organization. 

The study found a number of 
conclusions, including the direct interviews 
with the administrative leaders and the sample 
responses that indicated the availability of 
innovation capabilities at the Abu Ghraib 
factories. However, they are relatively weak in 
marketing procedures due to some 
governmental restrictions and competitiveness.                  

  The research recommended a number 
of recommendations, including the need for 
the organization's concern to not 
underestimate the innovation capabilities 
available to them, whether human or 
physical capabilities and work to benefit 
from them in improving the production and 
marketing activities that enhance customer 
Trust in their products.     
Key words: Innovation capabilities, 
Customer Trust, national product. 
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 22.4%  ٥٥  مصنع البان الرافدین  ٢
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


,2016:221Sekaran & Bougie 





 

Reliability  



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Sekaran,2003:203Cronbach 
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  ..(SPSS.V.23)وفقاً مخرجات برنامج إعداد الباحث  :المصدر
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 

 

 
  .مفهوم القابليات الابداعية :ولاًأ



Delgado,2013:45 

Teece, 2007



 

(Hagedoorn & Duysters, 2002,168)


 

Rasiah et al,2016:2






 

 Wang & Ahmed,2007:38



 

 

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 59 
Part: 1  

 


 

Lawson & Samson,2001:382


 

 Tepic et al,2014:231


Goddard et al., 2010:344


 

Ilori et al,2017:105



 

Lin et al,2010:113 



 


 

  القابليات الابداعية ابعاد :اًثاني

Linh et al,2016






 

 

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 59 
Part: 1  

 


 

 Knowledge Exploitation Capabilities  




Linh et al,2016:42 

Pattinson et al,2016:2



 

Gold &Arvind,2001:187


 




 


 

 Entrepreneurial Capabilities 




Linh et al,2016:43 

Shane & Venkataraman,2000:217




 

 

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 59 
Part: 1  

 

 

Titus,2007:263



 


 

 Risk Management Capabilities  




 (Kotler & 

Caslione, 2009:8) 

Linh et al,2016:43
 

Lukianchuk,2015:409


 




 

 Networking Capabilities   


Human & Naudé,2009:11 



 

 

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 59 
Part: 1  

 

Pittaway et al., 2004:138



 

Delbufalo,2015:4
 

   

   

   




 




 

 Development Capabilities 





Yam et al., 2004:1125 

Wallin et al,2015:765


 



 

 

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 59 
Part: 1  

 

Song &Parry,1996:422



 

Liu & Jiang,2016:3
 




 

 ent CapabilitiesChange Managem 



Linh et al,2016:44 

Bhargava et al,2011:7




 
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Damanpour,1991:556
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
Narver et al,2004:338 

Linh et al,2016:44
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
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 (Panayides, 2006:470)


 

Sin et al,2005:1266


 

McEvily & Marcus,2005:1035
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 
Kreikenberg,2013:53 
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
Kreikenberg,2013:53 

(Shockley & Morreale, 2011:40)
 

(Möllering, 2004:559)


 

Yang et al.,2006:430
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(Leonidou et al., 2013:400)
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Guenzi & 

Georges,2010:116 

(DeCarlo, 2005:238)
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 

Twing-Kwong et al,2013:229
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 
   البحثلمتغيرات  صفيأَولاً: التحليل الو
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